
Project 3: Run a Facebook Campaign
Part One by Karri Owens



Campaign Approach
My approach to my Facebook Ad Campaign was executing on my marketing objective to obtain ten(10) potential leads (10 

ebooks downloads clicks) for the Digital Marketing Nano Degree(DMND) during the 5-day Facebook Ad Campaign with a budget 

of $125.00. 

I used three very different images to attract different personalities. I targeted my audience based on my target persona. Target 

persona included people who did outdoor activities, interested in marketing, intellectuals interested in reading, music and was 

family oriented. Gender male and female with ages between 18-65. I choose regions all over the globe based on research I 

gathered in target persona, most were from the U.S., but 35% were from other countries and wanted to collect leads in other 

countries as well.

I wrote the headline "Want to learn Digital Marketing?"  with the content of "Start learning about Digital Marketing with this free 

ebook that gives you a comprehensive overview of the leading social media advertising platforms."



Target Persona 

Background & 
Demographics
1. College Educated
2. 38 years old
3. Southern US
4. Income 100-150K

 

Hobbies 
1. Staying active outdoors
2. Music
3. Read
4. Raising a family

Barriers
1. Time
2. Resources-not knowing 

where to start
3. Family commitments

 

Needs
1. More resources
2. Manage time better
3. Keep work/family life 

balanced

Jason 

Goals
1. Become a digital marketer
2. Be promoted at work
3. Business owner
4. Freelancer

 

: Awesome- Target customer persona has been well
used from Project1. The description given well
identifies the challenge and the strategy is well
explained.



Marketing Objective 

Obtain 10 potential leads (10 ebooks downloads clicks) for the Digital Marketing 
Nano Degree(DMND) during the 5-day Facebook Ad Campaign with a budget of 
$125.00. 



KPI  

Track the number of leads (ebook book downloads) from the 5-day Facebook 

Ad Campaign.



Campaign Screenshots



Campaign & Ad Set: 



Campaign & Ad Set: 
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Campaign & Ad Set: 



Ad Summary:

What Ad Copy and Ad Creatives did you use?

: Awesome- Campaign name is well set to student id.
Awesome- The campaign objective has been correctly
identified as conversion.
Awesome- The Ad Set Name is perfect for the
campaign. Audience to be targeted has been well
 identified. Budget and schedule have been correctly
set. 



Ad Images:  

: Awesome- The Ad name is catchy, headline is
attractive and creative, and text is relevant to
the  audience targeted. The Ad is definitely on its way
to success and meets all the criteria.

 


